Full-time Program
2018/19

Do you want to have

Top Marketing Jobs
in the internet era?

Message from the Director
Thank you for your interest in our MSc program in Marketing.
Our faculty members are recognized as top scholars and educators.
According to the UT Dallas ranking between 2014 and 2017, based
on the publications at the four top-tier marketing journals, our
department is ranked 27th worldwide and 1st in the Asia-Pacific
region. We assign senior faculty members to teach our MSc courses,

Professor Shen Hao
Program Director

and most of them have more than ten years’ teaching experience.
Compared to the top business schools in the US, our department
has the advantage of providing an education that aims to apply
theories from Western countries to business practices in Asia.
Although classes are taught in English, most of our professors are
familiar with Hong Kong and Mainland China markets, and are able
to apply theories to marketing experiences in China. Therefore, we
believe this program is most suitable for students who plan to
develop their career in the Asia-Pacific region. If you have any
questions, feel free to contact us via one of the methods provided at
the end of this brochure.
We look forward to meeting you at CUHK!

Program Information
Overview
In aligning with the mission and vision of the CUHK Business School to “develop global
business leaders for the Asian Century”. The Program aims to train students to become
marketing leaders to meet the challenges and opportunities in the region through a
well-designed curriculum that incorporates theory and practice, tradition and technology,
intuition and analytics, local ideas and global vision.
Our Program with concentration in Big Data Marketing and Managerial Marketing is the
first program of its kind in the Greater China Region. On the one hand, the Program helps
students achieve their goals to acquire frontier knowledge and professional skills in
marketing. On the other hand, the Program meets the high demand for new generation of
marketers from the industry in the Internet-driven economy.

Duration
The Program is offered in full-time mode. It starts in August 2018 and ends in June 2019.
Classes are conducted in day time or evening, and some courses will be offered on
Saturdays as well. Most of the students take three to four courses per term and can
complete all requirements in one full year.

Academic Calendar
Pre-term:

August 2018

Term 1:

September 2018 to December 2018

Term 2:

December 2018 to March 2019

Term 3:

March 2019 to June 2019

Medium of Instruction
Lectures and teaching materials are mainly in English. Other languages may be used
due to presentation materials as provided by the teachers/guest speakers.

Graduation Requirements
Coursework Requirement:
Students are required to complete a minimum of

36 credits (12 courses).

Graduation Requirement:
Students must complete all course requirements and achieve a cumulative grade-point
average of at least

2.5.

Concentrations
With effective from the academic year of 2016/17, the Program offers two concentrations,
namely “Big Data Marketing” concentration and “Managerial Marketing ” concentration.
Students can choose the concentration according to their interest and career goals.

Big Data Marketing
This concentration prepares students to work in areas such as
digital marketing, marketing engineering and database
marketing.

Managerial Marketing
This concentration prepares students to work in marketing
management, and in specialized areas such as branding,
advertising, and multinational marketing.

Curriculum
Common Core Courses:
Marketing Management
Marketing Research
Buyer Behavior
Big Data Strategy in China Market
Strategic Marketing
Customer Relationship Management

Concentration Required Courses:
Big Data Marketing
Marketing Engineering
Social Media Marketing
E-Marketing
Managerial Marketing
Service Marketing
Organizational Marketing
Integrated Marketing Communication

Elective Courses:
Global Marketing Management
Salesmanship and Sales Management
Strategic Brand Management
Practicum in Big Data Marketing
Practicum in Managerial Marketing

Students
2017/18 Full-Time Program
No. of
students
admitted

116

Highest GMAT Score

41 760

Verbal

32

Total Score
(Average)

679

Academic Backgrounds
MSc (1%)
BSSc/LLB (6%)

BBA (33%)

BM (6%)
BEcon (8%)

BSc (19%)

BA (27%)

First Degree Universities
3% Hong Kong
3% United States
4% United Kingdom

37%
China (other
universities)

53%
China
(Project 211)

Career Prospects for Graduates
Placement Statistics ^
^
Based on the response of 129 out of 278 graduates
(2014-2016) in the survey as of 30 September 2016.
24.3% IT, Telecom & e-Commerce
15.7% Banking
13.2% Consultancy Service
9.5% Finance
6.5% Marketing/Market Research
6.5% Retailing/FMCG
5.0% Insurance/Wealth Management
19.3% Others

Employers of our students (Partial list):
Accenture (China)
AIA Group Limited
Alibaba Group
Bank of China Group
Belle International
China Mobile

DiDi
Google.com
HNA Group
IBM (HK/China)
JD.com
Nielsen

Philips Hong Kong
Prudential plc
Reckitt Benckiser Group
Tencent Technology
The Coca-cola Company
Unilever

Graduates are allowed to apply for work visa
for employment in Hong Kong.

Admission and Application
Admission Requirements
Have a recognized bachelor’s degree with honors (not lower than second class lower division
or grade B) or equivalent professional qualification.
Provide a satisfactory GMAT/GRE score.
Fulfill the English Language Proficiency Requirement of the University.
For more details, please scan this QR code to visit our program website.

Tuition Fee

The tuition fee for the entire program for students admitted in 2018/19 is * HK$230,000
(by 3 installments) * Subject to the final approval from the University.
Upon receiving the “Admission Notification”, students are required to pay a non-refundable /
non-transferable deposit of HK$90,000 to confirm the acceptance of admission offer.

Application Procedure
Complete the online application.
(www.gs.cuhk.edu.hk/page/ApplicationforAdmission)
Pay the application fee.
Submit ALL the required “Supporting Documents” to the Program Office either in person or
by mail.

Schedule
Application for 2018/19 intake starts on 18 September 2017. The admission decision is made on
a rolling basis. Applicants are invited to submit their applications by the following deadlines:
Screen by the Program
Deadlines for Supporting
Documents Receipt
Result Notification by

1st Round

2nd Round

3rd Round

4th Round

5th Round

20 Oct
2017

24 Nov
2017

22 Dec
2017

5 Feb
2018

16 Mar
2018

Mid-Nov
2017

Mid-Dec
2017

Late-Jan
2018

Early-Mar
2018

Mid-Apr
2018

Alumni Sharing
It would be my great honor to be one of the students in the marketing program. For me, this program is a
wonderful journey to further discover myself with a bunch of surprises and challenges, and it serves as a
platform for me to become better in all aspects. As for the professional skills: the program lays a solid
foundation of marketing, where all projects are practical and can be easily transferred to the further career. As
for the soft skills: the program offers many opportunities to improve my core abilities for an interview and
future work routines, such as presentation skills and software operations. As for life experience: inspiration
Serena LI
ORACLE
MSc in Marketing (FT)
2017 Graduate

from teamwork and brainstorming with excellent professors and classmates can rebuild our way of thinking
and study, even lifestyle. Many thanks for the marketing program, where I uncover my potential and
possibilities for the future.

I joined Tencent in 2016 as a brand manager after graduating from the Master of Science Program in
Marketing. Since then, I have worked on both brand strategy and integrated marketing communications. As
a digital marketer, I found the learning experience to be quite valuable. The program offered us access to learn
from great professors, industry leaders, and talented classmates. I was able to absorb the cutting-edge
knowledge in big data marketing and shape the strategic thinking, which can be applied fully in daily work
from campaign planning to omnichannel media buying. Besides that, the career opportunities and
Lynn CHENG
Tencent Group
MSc in Marketing (FT)
2016 Graduate

diversified community that CUHK provided also made my experience here enriching.

After graduation, I joined Unilever’s management trainee program. In this one-year study at CUHK, I not only
learned the professional knowledge and the theory but was also trained up with very solid practical
experiences and strong problem-solving skills so that I could cope with the challenges in different positions
quickly. The study is one of the wonderful and fruitful learning experience in my life. Professors are kind, fair
and erudite. They are always ready to share their knowledge with us and try to solve our problems.
Moverover, students with different backgrounds come together for the same goal and chasing our dreams. I
Nicole WU
Unilever China
MSc in Marketing (FT)
2015 Graduate

sincerely wish that more and more students who are interested in marketing has the chance to join the
program. Explore and enrich your future with so many possibilities.

Collaborations

Practicum Projects / Internships

“ Group photo with after the project presentation at the
Hong Kong Airlines’s Office. ”

The practicum provides students with hands on
experience to solve big data marketing problems
or managerial marketing problems in different
industries.

Sharing with Industry Professionals

Distinguish Guest Lecture Series
“ Decoding Formulas of Digital Marketing”, offered by Mr Steven Chang,
Corporate VP of Tencent Group in late 2016 for our students

Connection

Team Building Day

Students Activities

Apply
Now!
For program information and admission schedule, please visit:
www.bschool.cuhk.edu.hk/mscmkt
www.facebook.com/MScInMarketingCuhk
www.weibo.com/MScMktCUHK
mktmsc@cuhk.edu.hk
(852) 3943 5935
MScMKT-CUHK2016

Master of Science Program in Marketing
Department of Marketing
CUHK Business School
The Chinese University of Hong Kong
Room 1135, 11/F Cheng Yu Tung Building
12 Chak Cheung Street
Shatin, New Territories
Hong Kong SAR

